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RAN-2408000602030004
F.Y.B.Com. (NEP) (Sem.-II) Examination April - 2026

Marketing (Paper-II) Minor

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

â.1.  “uQ¡“p âñp¡“p k„rnádp„ S>hpb Ap‘p¡. (L$p¡B ‘Z 5) 10
 1. dpL£$qV„$N qfkQ® i„y R>¡?
 2. ‘uA¡gku iy„ R>¡?
 3. k¡hp A“¡ dpg hÃQ¡“p¡ L$p¡B‘Z b¡ saphs gMp¡.
 4. duqX$ep rd¼k“p¡ A’® iy„ R>¡?
 5. qL„$ds r“^p®fZ iåv$ ìep¿epres L$fp¡.
 6. N°plL$ dyëe iy„ R>¡?
 7. N°plL$“u ^pfZp’u sdpfp¡ iy„ A’® ’pe R>¡?

â.2.  “pNg¡ A“¡ lp¡ëX$““p “h ‘qfbmp¡ kdÅhp¡ S>¡ cph“u k„h¡v$“iugsp“¡ âcprhs L$f¡ R>¡. 14

A’hp

â.2. A. L„$‘“u“u h©qÙ ìeylfQ“p“p dy¹¿e kp^“ sfuL¡$ qL„$ds r“^p®fZ“u ìeylfQ“pAp¡ kdÅhp¡. 07
 b. krh®k dpL£$qV„$N“p dlÐh“u QQp® L$fp¡. 07

â.3.  DÐ‘pv$“ Æh“ Q¾$“¡ s¡“u qL„$ds ìe|lfQ“p kp’¡ rhNshpf kdÅhp¡. 14

A’hp

â.3. A. qL„$ds r“^p®fZ“u ìe|lfQ“p kdÅhp¡. 07
 b. k„Qpf rdîZ“u QQp® L$fp¡. 07

A’hp

â.4.  V|„$L$u “p¢^ gMp¡ : (L$p¡B ‘Z 3) 12
 1. k„v$¡ipìehlpf“p kp^“ sfuL¡$ BÞV$f“¡V$.
 2. cph õ‘^p®ÐdL$sp.
 3. dpL£$qV„$N k„Qpf dpV¡$ A„v$pS>‘Ó
 4. rhrh^ dpÝedp¡“u gpnrZL$spAp¡
 5. k¡hp d¡mphX$p
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ENGLISH VERSION

Q.1.  Answer the following in Brief: (Any 5)  10
 1. What is Marketing Research?
 2. What is PLC?
 3. Write down any two differences between service and good.
 4. What do you mean by Media mix?
	 5.	 Define	the	term	Pricing.
 6. What is Customer Value?
 7. What do you mean by customer perception?

Q.2.	 	 Explain	Nagle	and	Holden's	nine	factors	that	influence	price	sensitivity.	 14

OR

Q.2. A. Explain pricing tactics as a key tool of a company's growth strategy. 07
 B. Discuss the importance of Service Marketing. 07

Q.3.  Explain Product Life Cycle with its pricing strategy in detail. 14

OR

Q.3. A. Explain Pricing Strategy.   07
 B. Discuss the Communication Mix.   07

Q.4.  Write Short Notes on: (Any 3)   12
 1. Internet as a communication tool.
 2. Price competitiveness.
 3. Budgeting for marketing Communication.
 4. Characteristics of Different Media.
 5. Service Encounters.


